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Inspiring Fresh Ideas

Two heads are better than one. It's an old adage but true. Collaborating with others yields better results faster. I’m not the only one who subscribes to the two-heads-are-better-than-one philosophy. Two of Alberta’s industry associations, the Alberta Farm Fresh Producers Association (AFFPA) and the Alberta Farmers’ Market Association (AFMA) are proving the merits of working together. They’ve joined forces to plan and present Step It Up, a timely and targeted, made in Canada conference for our farm direct marketing industry. 

“We want the best for our industry,” says Darlene Cavanaugh, executive director of AFMA. “We’ve got it with Step It Up.” Brought to you by the Alberta Farmers’ Market Association and the Alberta Farm Fresh Producers Association in co-operation with the Ag Policy Framework Renewal Chapter and the Agriculture and Food Council ACAAF program, the Step It Up conference is coming to Leduc February 6 and 7, 2008.
“It’s an exciting opportunity,” says Don Gregorwich, executive director of Farm Fresh. “Together we can achieve more than we ever could alone. Each association has different contacts and priorities so we build on each other’s strengths. Jointly we can access more members, bring in a greater variety of speakers and provide a better learning environment.”
The conference program looks terrific with a variety of industry speakers and topics, home grown entertainment, prestigious industry achievement awards, trade show exhibits and a general meeting for each association.
Three dynamic keynote speakers will keep your ideas flowing over the two day event. The University of Alberta’s Ellen Goddard will rev up your creativity with a look at food trends and how they equate to profitable business opportunities for farm direct marketers and farmers’ markets. Pat Katz, author of Pause, an e-zine that brings you regular dose of sanity and practical ideas for living a simpler life, wraps up the two day event to send you home enthused, revitalized and balanced in work and life. The innovative and truly entertaining independent retailer, Pete Luckett of Pete’s Frootique, bridges the business opportunity to burnout spectrum with an insider’s look at cultivating unforgettable customer experiences.
Nine select-a-sessions feature 17 respected Alberta farmers’ market supporters and farm direct marketers. Marketing food safely, growing your business or farmers’ market, merchandizing, adding new profit centres, selling to restaurants and creating on-farm experiences round out the program. There’s still plenty of time of to connect with old friends, meet new ones, view the exhibits and network with industry representatives. 
The banquet on February 6 promises to be a highlight of your experience. Toast the winners of the Farm Direct Marketer of the Year and Farmer’s Market of the Year awards. Share their excitement and learn from the best. 
Work together to Step It Up. This is your chance to strengthen networks, share successes and challenges with other farm direct marketers and invest in your future. You’ll leave renewed, enthusiastic and inspired with fresh ideas to increase profits as you rise to the top. 

Register today. Seating is limited.  Phone toll free (800) 661-2642 for information and registration details. Email director@albertamarkets.com or webmaster@albertafarmfresh.com. Final registration deadline is January 25, 2008.

Funding for Step It Up is made available through the Agriculture and Food Council and the Renewal Chapter of the Agricultural Policy Framework.  The Agriculture and Food Council is responsible for delivering Agriculture and Agri–Food Canada’s Advancing Canadian Agriculture and Agri–Food (ACAAF) program in Alberta.  The Agricultural Policy Framework is a federal-provincial-territorial initiative that aims to make Canada the leader in food safety, innovation and environmentally responsible agriculture production.
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